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Delivering Quality Time With
Hard-to-Reach Family Physicans



Why Invest in PCT?
� 10 year proven track record

� Large floor plan, convenient location
and free parking

� 10+ hours of scheduled breaks guaran-
tees interaction and detailing time

� Best ROI for your conference budget

� Educate, recruit, survey and obtain
immediate physician feedback

� In partnership with University of Toronto,
Canada’s largest medical school

10TH ANNUAL PRIMARY CARE TODAY

Connect with hard-to-reach family physicians
and front-line primary care professionals

Geographic Breakdown

89% Ontario

6% West

3% Maritimes

1% Québec

1% USA

Ontario Postal Codes

42% L

28% M

15% N

8% K

7% P

Profession

63% Family Physician

12% General Practitioner

14% Nurse Practitioner

2% Int’l. Medical Graduate

2% Resident/Student

7% Other

Years of Practice

37% 1 to 10 years

23% 11 to 20 years

40% Over 21 years

Patient Load

24% Up to 100 Patients/week

48% 100-150 Patients/week

28% 151+ Patients/week

Practice Type

39% Group

20% Solo

19% Clinic 5% Hospital

9% Other

8% Inter-professional

Primary Care Today delivered 2,350 delegates in 2011

“ The conference is well organized and we appreciate the personal touch. ”



Directory Advertising
The Primary Care Today
Exhibits Directory includes
a company profile and
description of your products
and services.

Four colour advertising:
1 page . . . . . . . . . . . . $ 1,000
1/2 page . . . . . . . . . . $ 500
1/4 page . . . . . . . . . . $ 300

Mechanical Specifications:
Trim Size: .......... 8-1/4 x 10-3/4”
Bleed Size: ........ 8-1/2 x 11”

Digital files must be prepared
as follows:
Ads accepted only in high-resolution
PDF format (300 dpi) with fonts
embedded. We recommend documents
be supplied with a printed hi-resolution
colour proof for optimum reproduction.

Full page
7” x 10”

1/2 page .
7” x 4-7/8”

1/4 page .
3-3/8” x 4-7/8”

Rx&D Association members are not eligible
for some opportunities.

Hotel Shuttle Bus – $2,000
Signage and recognition during complimentary trans-
portation to and from the venue. Shuttle Bus service
runs continuously from the host hotels.

FREE Morning Coffee – $3,500
Help doctors kick-start their morning. Signs and cups
with your logo build awareness. Have your staff on-hand
to greet delegates during this breaktime.

Water Bottles (price varies based on quantities)

A customized logo appears on every bottle of water.

You Name It!
Come up with a suggestion or idea and we’ll be happy
to work with you.

SPONSORSHIP OPPORTUNITIES
THAT BUILD BRAND AWARENESS

Internet Café – $4,000
Offers you a screensaver, internet connection defaulted
to your web site, overhead signage and pre-conference
publicity.

Aisle Signs – $5,000
Your company name and logo
hang high from each aisle sign
throughout the Exhibit Hall.
Provides excellent exposure and
makes it easy for delegates to
find you.

Neck and Shoulder
Massage – $9,000
Delegates relax with a
complimentary massage by
a professional RMT. Includes
pre-conference promotion
and on-site signage.

Delegate Bag Logo – $3,000

The “official”
delegate bag will be
used extensively at
PCT and long after,
giving you extra value
for your sponsorship.

Delegate Bag Inserts – $2,500
Corporate brochure, educational material, physician tool
or promotional item.

EXH IB I T D IRECTORY

Symposia

Exhibitor Listings

Special Features

Exhibit Hall Floorplan
(Inside back cover)

www.PrimaryCareToday.
ca

May 5 - 7, 2011
International Centre – T

oronto

“ I look forward to participating again. ” “ The best show for our ROI in Canada. ”



THE EXHIBIT HALL

Poster Displays – $850

A specially designed
exhibit area for
associations and
physician recruiting.

Poster board is 3’x 8’
high with 4’ draped table,
company I.D. sign, chair
and floor carpet.

Follow-up with DOCTORS immediately
after the Conference!
Recording information from delegates is one
of the most important exhibiting functions.
� Scan and qualify delegate badges in seconds.

You will instantly capture name, degree, address, e-mail, phone and
demographic data such as title, practice type, number of patients
per week and years in practice.

Basic Package (Lead Scan LS) – $205 each

� Single button allows for simple and easy use
� Compact and portable
� Ability to add custom qualifers after lead scanned
� Leads emailed to you 1 hour after event finishes

Premium Package (Lead Scan DX) – $355 each

� Full colour graphic display for easy viewing
� Larger memory and scans are date/time stamped
� Touch screen for quick navigation and data entry
� Saves leads directly to USB memory stick

What’s Included:
� FREE company listing in conference directory

� PDF invitation for personal distribution

� FREE company link and profile on PCT website

� Unlimited badges for booth personnel or office staff

� Full delegate list (A-Z) by physician name and city

� Draped back wall and side rails

� FREE materials handling and storage

Exhibit Space Rates:
$42.50 per sq.ft.
Minimum booth size 10’ x 10’ = $4,250.00
($250 corner premium)

All booths must be carpeted. Electrical and furniture not included.

Non-Profit Associations:
Special 50% discount for 10’x10’ or 10’x20’ space.

Payment:
Invoices will be issued after contract received.
Deposits due upon receipt and payable by cheque.

“ This conference is a must for anyone selling into the healthcare industry. ”





Alternative Medicine,
OTC & Nutrition
Advanced Orthomolecular Research
Afexa Life Sciences Inc.
Becel Centre for Health Heart
Bioclinic Naturals
Boiron Laboratories
Calmoseptine, Inc.
D Drops Company
Heel Canada Inc.
Johnson & Johnson
Kellogg Canada
Metagenics Canada, Inc.
Nature's Source Inc.
NeilMed Pharmaceuticals
Nestlé Nutrition
Novartis Consumer Health
Pediapharm Inc.
PendoPharm div. Pharmascience Inc.
Pfizer Consumer Healthcare
Pronokal Canada
Schering-Plough Canada (now part of Merck)
Smith's Pharmacy
Unilever, Dove Medical
Xenex Labs Inc.

Diagnostic, Medical Devices
& Practice Management
ABELMed Inc.
Accentus Inc.
Alpha Global-IT
Bionix Medical Technologies
BioPed Footcare Centres
BlueBird IT Solutions Inc.
BTNX, Inc.
Canadian Health Systems
CardioComm Solutions Inc.
Docudavit Solutions
eHealth Ontario
GE Healthcare
Healthscreen Solutions Inc.
Hofstetter Business Technologies
Jonoke Software Development
LifeQuest Centre for Reproductive Medicine
ManthaMed Inc.
McMaster University - OSCAR

MD Physician Services Inc.
Medical Mart
Medvue Medical Imaging
Nightingale Informatix
Nu-Life Medical & Surgical Supplies Inc.
Ontario MD
Ontario Telemedicine Network
Optimed Software Corporation
P&P Data Systems Inc.
PEPID LLC
Performance Medical Group
PharmaSmart International Inc.
Philips Respironics
Record Storage & Retrieval Services Inc.
ReproMed - Toronto Institute

for Reproductive Medicine
ResMed Corp.
Sampling Technologies
Shoppers Home Health Care
Sigvaris Corp.
Surgical Weight Loss Centre
Surgo Surgical Supply
The Stevens Company Limited
TimedRight Inc.
Trimedic Supply Network Ltd.
Trudell Medical International
Walking Mobility Clinics
Wholesale Medical Network Inc.
Zoommed

Educational, Government
& Associations
Canadian ADHD Resource Alliance (CADDRA)
Accessibility Directorate of Ontario
AIM Health Group
Ask Medical.ca
Bayshore Home Health
Bellwood Health Services
Canadian Association of Physicians

for the Environment
Canadian Cancer Society
Canadian Cardiovascular Research Network
Canadian Hemophilia Society
Canadian Pharmacists Association
Cancer Care Ontario
CNIB

College of Family Physicians of Canada
Dairy Farmers of Canada
Driver Assessment and Training Services

at Saint Elizabeth Health Care
Eat Right Ontario
Eczema Society of Canada
Egg Farmers of Canada
Electronic Child Health Network
Foundation for Medical Practice Education
Hypertension Canada
Information and Privacy Commissioner

of Ontario
Login Canada
Lupus Ontario
Medical Clinic for Person-Centred Psychotherapy
Medical Post c/o Rogers Media
Ministry of Health & Long Term Care
National Arthritis Awareness Program
National Initiative for the Care

of the Elderly (NICE)
Ontario Association of Optometrists
Ontario Athletic Therapists' Assoc.
Ontario Chiropractic Association
Ontario Government –

The Ontario Diabetes Strategy
Osteoporosis Canada
Rothbart Centre for Pain Care
RxFiles Academic Detailing Program
Scott's Medical Directories
Society of Obstetricians & Gynaecologists

of Canada
TD Canada Trust - Business Banking
Technology for Doctors
Toronto Central Diabetes Regional

Coordination Centre
Toronto Public Health
Workplace Safety & Insurance Board

Pharmaceutical
Abbott Laboratories Ltd.
Amgen Canada Inc.
Astellas Pharma Canada
AstraZeneca Canada Inc.
Bayer Inc.
Boehringer Ingelheim (Canada) Ltd.
Bristol Myers-Squibb
Ferring Inc.
Galderma Canada Inc.
GlaxoSmithKline Inc.
Janssen Pharmaceutical Companies

of Johnson & Johnson

King Pharmaceuticals Canada
LEO Pharma Inc.
Lundbeck Canada Inc.
Medical Futures Inc.
Merck Canada
Novartis Pharmaceuticals Canada Inc.
Novo Nordisk Canada Inc.
Nycomed Canada Inc.
Paladin Labs Inc.
Purdue Pharma
Sanofi Pasteur
Sanofi-Aventis
Stiefel, a GSK company
Takeda Canada, Inc.
Talecris Biotherapeutics
Teva Canada Innovation
Tribute Pharmaceuticals
Triton Pharma Inc.
Valeant Canada Ltd.
Valeo Pharma
Warner Chilcott

Physician Opportunities
Alberta Health Services – Rural Medicine -

Calgary Zone
Appletree Medical Group Inc.
Australian Medical Association
Brock Community Health Centre
Calian
Canadian Centre for Clinical Trials
Cirrus Consulting Group
City of Port Colborne
Department of Family Medicine Calgary,

Alberta Health Services
Ellesmere Medical Health Care Centre
Global Medics Ltd.
Haliburton Highlands Health Professionals

Recruitment Committee
Health Force Ontario
Hope Air
Huron Perth Healthcare Alliance
Kirkland and District Hospital
MCI The Doctor's Office
Mel Lloyd Family Health Team
OMA's Section on General & Family Practice
One Care Medical Clinic
Ontario Diagnostic Cardiology Inc.
Physicianquest.ca
Red Lake Medical Centre
Southern Georgian Bay Physician Recruitment
Wingham & Area Health Recruitment
*2011 List of Exhibition

110 Cochrane Drive, Unit 1
Markham, Ontario
Canada, L3R 9S1

Tel: (905) 948-0470 Toll Free: 1-888-443-6786
Fax: (905) 479-1364

Primary Care Today is produced by:

www.PrimaryCareToday.ca

“ Excellent exhibiting experience. ” “ Great working with Diversified as always! ”

EXHIBITOR PROFILE Top medical and pharmaceutical companies in the industry showcase the latest array of family medicine products and services.



Company:  Exhibitor P/O #:

Address: 

City: Prov: Postal Code: 

Contact: Title: 

Phone: Web site: 

E-mail:  

Exhibit Space Lead Retrieval Scanner

Sponsorship Opportunities

Total Cost:      

Exhibitor’s company is best
described as:
(Select one only)

Diagnostic

Delegate Bag Inserts ($2,500)

Free Morning Coffee ($3,500) 

Delegate Bag Logo ($3,000)

Aisle Signs ($5,000)

Hotel Shuttle Bus ($2,000)

Internet Café ($4,000)

Massage Area ($9,000)

Other                      

Educational /

Healthcare Association

Medical Devices  Nutrition / OTC

PharmaceuticalPhysician

Practice
      Opportunities 

      Management & IT

Other (Please Specify)

Subtotal:

HST:
13% HARMONIZED SALES TAX 

Contract Total:

PAYMENT POLICY: 50% DUE WITHIN 30 DAYS OF BOOKING. BALANCE PAYABLE 90 DAYS 
PRIOR TO THE SHOW. CANCELLATION POLICY: Any cancellations more than 90 days prior to the 
show only the 50% deposit is forfeited. No refunds will be made if the cancellation is within 90 days 
of the event and the exhibitor will be responsible for 100% payment. All pricing confidential.

The exhibitor hereby agrees to abide by all rules, basic terms and conditions and
acknowledges receipt of a copy of the Basic Terms and Conditions attached hereto as
Exhibit A, which shall be part of the contract created by acceptance of this application.

NEIGHBOURING BOOTHS:
Please specify any companies you do not wish to
exhibit in close proximity to: 

PLEASE SEND PAYMENT TO:

Diversified Business Communications - Canada
110 Cochrane Drive, Unit 1, Markham, ON  L3R 9S1
Phone: 905-948-0470 Fax: 1-866-334-4939

www.PrimaryCareToday.ca
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Publication

Total Cost:       

Standard Booth Rates

10’ x 10’ @ $42.50/sq. ft.

10’ x 20’ @ $42.50/sq. ft.

20’ x 20’ @ $42.50/sq. ft. 

20’ x 30’ @ $42.50/sq. ft.

Corners @ $250 each 
Non-Profit Association Booth Rates

10’ x 10’ @ $21.25/sq. ft.
10’ x 20’ @ $21.25/sq. ft.

Booth # Selection Choices
1)                          2)                          3)

Poster Board Rates
Poster Board @ $850

Lead LS Basic ($205 ea.)

Lead DX Premium ($355 ea.) }

}
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This contract is between Diversified Business Communications Canada (herein called “Management”) and the Exhibitor.  This is a non-assignable contract.  Any attempted assignment of
this agreement shall be null and void and shall constitute a breach of this agreement, resulting in cancellation at the Management’s discretion.

1. Eligibility and Allotment of Space
Exhibitors will be limited to those companies or other entities offering materials, products
or services of specific interest to registrants, as determined by Management in its sole
discretion. Management also reserves the right to determine the eligibility of any product
for display at the Exhibition. Exhibitors shall comply with the Canadian Medical
Association Policy Summary on Physicians and the Pharmaceutical Industry, and the
Commercial Support Policy of Continuing Education, Faculty of Medicine – University of
Toronto. Space allotments will be made by management in keeping, if possible, with
preferences and priorities of the exhibitor concerning location.  Management, however,
reserves the right to make reasonable shifts of booth locations.

2. Default in Occupancy and Downgrades
It is understood and agreed to by the exhibitor that in the event he fails to install his
product in his exhibit space within the time limit set for opening exhibits or fails to pay
the space rental at the times specified, or fails to comply with any other provisions
concerning use of exhibit space, management shall have the right to take possession of
said space for such purposes as it sees fit and the exhibitor will be held liable for the full
rental price of said space. Downgrades in exhibit space are subject to a 25% penalty of the
cost of the downgraded space.

3. Limitation of Liability
All property of exhibitor is understood to remain under exhibitor's custody and control, in
transit to or from or within the confines of the hall, subject to the rules and regulations of
the exhibition.
Exhibitors are recommended to carry a certificate of insurance for $2,000,000
Commercial General Liability extended to include: Bodily Injury, Property Damage,
Personal Injury, Contractual Liability, Non-Owned Automobile Liability, Products and
Completed Operations, Cross Liability Clause, and a Severability of Interest Clause;
Tenant’s Legal Liability of $100,000.
Exhibitor agrees to make no claim for any reason whatsoever against management or
service contractor for loss, theft, damage or destruction of goods; nor for any damage of
any nature, including damage to his business by reason of failure to provide space for his
exhibit; nor for any action of any nature of management; nor failure to hold the exposition
as scheduled.
Exhibitor assumes all liability with respect to any liability to any Performing Rights
Society or other organization with regard to any live and/or recorded music at the
exhibitor’s booth.

4. Indemnity
You and, as may be applicable, your corporate affiliates, directors, officers, employees,
agents, representatives, successors and assigns, agree to defend, indemnify and hold
harmless Diversified Business Communications Canada ("DBCC") and its corporate
affiliates, and their directors, officers, employees, agents, representatives, successors and
assigns, from any and all claims, damages, costs and expenses, including reasonable
lawyers' fees and disbursements, related to or arising from your participation in
Primary Care Today, in particular, but without limiting the generality of the foregoing
claims advanced against you by attendees at the Primary Care Today for representations
made by you to them or services or products sold by you to them, either at or following
the event.

5. Installation, Exhibiting, Dismantling
Hours and dates for installation, exhibiting and dismantling shall be those specified by
management.  Exhibitor shall be liable for all storage and handling charges resulting from
failure to remove exhibit material from the show floor at the time specified by
management.

6. Display Heights
Display heights must conform to published rules and regulations, which will be forwarded
to the exhibitor in the Exhibitor Manual approximately 2 months prior to the show.

7. Arrangement of Exhibits
Management shall have full discretion and authority in the placing, arrangement and
appearance of all items displayed by exhibitor and may require the replacing,
rearrangement of redecorating of any item or booth without liability for costs that may
accrue to the exhibitor as a result of the action.  Plans for specially built displays in
variance with regulations contained in the agreement must be submitted to management
for approval.  Special pricing may apply.
Exposed parts of displays and/or equipment must be finished or covered in such a manner
as not to be unsightly to exhibitors in adjoining booths.

8. Storage of Packing Crates and Boxes
Exhibitors will not be permitted to store packing crates and containers in their booths
during the period of the show.  Properly marked packing materials will be sorted and
returned to the booth by service contractors. It is the exhibitor's responsibility to mark
and identify his crates.

9. Restrictions in Operations of Exhibits
a)  Alcoholic beverages in the exhibition area are prohibited.
b)  Signs & Illumination - Signs involving the use of neon or similar gases are prohibited.
Electric flashing signs must be low intensity and require prior approval of the
specifications of their use by management. Should the wording on any sign or area in the

exhibitor's booth be deemed by management to be contrary to the best interest of the
show, exhibitor agrees to make such changes in wording as may be requested by
management.
c)  Booth Personnel.  Booth representatives must be dressed in a manner deemed by
management to be in keeping with generally accepted standards of propriety.
d)  Sound.  Amplifiers and other sound generating equipment must be operated at levels
that will not interfere with other exhibitors nor add unduly to the general acoustic
discomfort.
e)  Noise and Odors. No excessive noise or obstructive work will be permitted during
operating hours of the exposition, nor will excessively noisy displays, nor exhibits
generating objectionable odours be allowed.
f)  Lotteries, Contests.  The use of games of chance, lottery devices, musical instruments,
carnival barkers and other sideshow practices is permitted only with written permission of
management.
g)  Demonstrations, Souvenirs, Samples. All demonstrations and other sales activities
must be confined to the limits of the booth.  Distribution of samples, souvenirs,
publications etc., is likewise limited to the booth confines.

10. Subletting
The exhibitor agrees not to assign, sublet or apportion space, or any part thereof allocated
to such exhibitor without prior written permission of management.

11. Care of Premises
Exhibitor is liable for any damage caused to building, floors, walls, columns and to
standard booth equipment or other exhibitor's property.  Application of labels, tape, paint,
lacquer, adhesives or other coatings to building columns, floors and wall or to standard
booth equipment is strictly prohibited.

12. Safety and Public Policy
a) Compliance.  The exhibitor assumes all responsibility for compliance with all pertinent
ordinances, regulations and codes of duly authorized local, provincial and federal
governing bodies concerning fire, safety and health and environmental requirements,
together with the rules and regulations of the operators and/or owners of the property
wherein the show is held.
b) Inflammable Materials. All booth decorations must be flameproof and all hangings
must clear the floor.
c) Electrical Code. Electrical wiring must conform to the National Electrical code Safety
Rules.  If inspection indicates that exhibitor's display is not in compliance with these
regulations, or otherwise constitutes a fire hazard, the right is reserved to cancel all or
such part of the display that is irregular, and effect the removal of same at exhibitor's
expense.

13. Union Labour and Official Contractor
Management will select official contractors to provide certain services and equipment to
exhibitors at the show site during installation, exposition and dismantling.  Exhibitors will
be advised of these contractors, their services and rates in the official Exhibitors Manual
issued by management.
Exhibitor agrees to abide by and comply with rules and regulations concerning local
unions having agreements with the show facility or with authorized contractors employed
by management.  Any dispute or disagreement between exhibitor and official contractor
or between exhibitor and a tradesman or union representative, will be referred to
management for resolution that will be binding on all parties to the disagreement.

14. The exhibitor agrees to remove his exhibit equipment and materials from the
show building by the date advised by Show Management and such removal of
materials will be in full compliance with any environmental and other pertinent
requirements.  In the event the exhibitor does not remove their exhibit and material from
the show building by the conclusion of the scheduled move out, show management
reserves the right to force freight the exhibit and materials.  All costs incurred with the
forced freight process will be the responsibility of the exhibitor.

15. Cancellation or Curtailment of Show
Management reserves the right at its sole discretion, to change the date or dates upon
which the show is to be held and shall not be liable in damages or otherwise by reason of
any such change. In addition, Management shall not be liable in damages or otherwise for
failure to carry out the terms of the Agreement in whole or in part where caused directly
or indirectly by or in such consequence of fire, storm, flood, war, rebellion, insurrection,
riot, civil commotion, disease, strike or by any causes beyond the control of Management.

110 Cochrane Drive, Unit 1
Markham, Ontario, Canada
L3R 9S1
1-888-443-6786  Fax: 905-479-1364

BASIC TERMS & CONDITIONS – EXHIBIT A
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